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Basic Brand Logo Elements
3D Logo - Color Use

The 3D Logo may be reproduced in the color 
variations shown on this page, depending on 
the type of communication, the contrast with 
surrounding graphics and type and the number 
of colors available during production. Color 
configurations for the logo accommodate most print 
and digital applications, spot, process color (CMYK), 
RGB Web-safe, black and full reverse. For file 
naming and more specifications, see page 1.3.23 of 
these guidelines.

Full-Color Logo
Full color is the preferred color reproduction for the 
3D Logo as it applies to print, Web and broadcast.

One-Color Grayscale Logo
Use the one-color grayscale logo only when the use 
of color is not available on the application such as in 
newspaper ads.

Note: Always reproduce the logo from the approved 
electronic artwork provided. Approved electronic 
artwork is available for download from 
http://brand.lge.com. Do not attempt to retype, 
recreate or redesign any logo artwork.

Do not attempt to change the full-color logo  
to grayscale.

For Corporate Logo specifications, please refer to 
the Corporate LG Guidelines.

Full-Color 3D Logo on Light Background

Full-Color 3D Logo on Dark Background

Full-Color 3D Logo on Red Background

One-Color Grayscale Logo on Light Background

Full-Color Flat Logo on Light Background

Full-Color Flat Reverse Logo on Dark Background

One-Color Flat Reverse Logo on Red Background

One-Color Flat Black Logo on Light Background
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Basic Brand Logo Elements
3D Logo - Do Nots

Never alter the size of the 
LG logotype.

Do not stretch or otherwise alter 
the size of the 3D Logo elements.

Never change the color of the 
LG symbol.

Do not rearrange or resize the 
3D Logo elements.

Never change the color of the 
symbol elements.

Never reproduce the 3D Logo 
on a background without 
proper contrast.

Do not alter the perspective 
of the 3D Logo.

Never outline the elements of 
the LG symbol.

Do not add any additional 
dimensional elements to 
the 3D Logo.

The 3D Logo must be used correctly to ensure that 
the impact and integrity of our brand is not diluted 
or compromised. Always reproduce the logo from 
approved electronic artwork. The examples here 
illustrate a small range of incorrect uses. Always use 
good judgment when working with the logo.

Note: Always reproduce the logo from the approved 
electronic artwork provided. Approved electronic 
artwork is available for download from 
http://brand.lge.com. Do not attempt to retype, 
recreate or redesign any logo artwork.

Approval is required from the CMO to translate the 
tagline from English.




